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Earned Media Mission

• 80% of earned 
media through 
pitching

• Releases 
important



Past vs. Present



Past vs. Present



Media Releases Today …

• Images

• Short

• General Audience

• Curated List

• Distribution Service 



Dos vs. Don’ts

University of Richmond 
releases cover:
• Institutional priorities 
• Rankings
• Major gifts, people
• Academic excellence
• Reach and reputation
• Media interest 



Faculty Awards & Grants

• Demonstrate academic 
excellence

• Showcase caliber of UR 
faculty

• Highlight research



Prestigious Student News
• Highlight national 

scholarships and 
fellowships

• Show we are competitive 
with other schools

• Demonstrate academic 
excellence

• Amplify value of liberal 
arts 



Let’s Not Kid – Goats Sell! 



Bees? – Yes Please! 



Owned + Earned



We don’t write releases about …
• Department or area-level events
• Speakers on campus (with 

exceptions, i.e. famous people)
• Books/journal articles 



Beyond Media 
• Social media channels and 

homepage 
• Parents + prospective 

students and families
• School communicators, 

Advancement, and Admissions 
• Relationships



Value Adds

• Tracking pickups can 
determine trends

• Drive traffic to other 
areas of the web

• Sidebars can expand on 
details



Next Steps

• Wire services
• Round up
• Hometown releases
• Headlines



Key Takeaways
• Audit your releases/strategy
• Make sure your images are top notch 
• Can AI help? 
• Say “no”



Thank You & Questions


